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P R E S S  R E L E A S E       F O R  I M M E D I A T E  R E L E A S E  
 
 
 

THREE AWARDS FOR MALAYSIA AT ITB BERLIN 
 
 

PUTRAJAYA, 9 MARCH 2015: Malaysia received three 
awards in Berlin, Germany, last week, a sweet reward 
to end a successful show at ITB 2015, one of the 
world’s most prestigious tourism trade events. 
 
Malaysia took home the first prize in the print category 
of the Golden City Gate Awards for its advertisement 
that featured the country’s age-old wayang kulit 
theatre tradition (pictured left). 
 
The award-wining advertisement is part of Tourism 
Malaysia’s on-going advertising campaign to promote 
the Malaysia Year of Festivals (MyFest) 2015 which 
emphasizes the many cultural aspects celebrated by 
Malaysia’s diverse population. Aptly themed “Endless 
Celebrations”, the MyFest 2015 campaign has 
identified more than 200 exciting celebrations in its 
calendar of events for tourists to experience in 
Malaysia. 
 
Tourism Malaysia also won the Most Innovative 
Chapter Award by Pacific Asia Travel Association 
(PATA) for its initiatives, leadership and commitment 
to community practices in sustainability, technology, 

connectivity, and education. 
  
The third award Tourism Malaysia received was the second place as best Asian Tourism Board by 
Go Asia. Go Asia is a well-known organisation that serves as a promotional platform for Asian 
countries that have a tourism representation in German-speaking countries. Go Asia conducted 
the contest through a survey of its German travel advisors. 
 
Datuk Dr. Ong Hong Peng, the Secretary General of Ministry of Tourism & Culture Malaysia, who 
led the Malaysian delegation to ITB 2015 said, “The awards are a wonderful recognition for the  

Caption: The award-winning Wayang Kulit 
advertisement invites tourists to “catch a movie a 
thousand years old…to discover a treasure trove of 
heritage and culture in one of the most diverse, 
multi-ethnic societies in the world” in Malaysia. 
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promotional efforts of the Ministry and the marketing campaigns we are doing here for Malaysia.”  
 
Also present at ITB 2015, Dato’ Mirza Mohammad Taiyab, Director General of Tourism Malaysia 
said, “It’s great for Malaysia to be recognized. It will open up the eyes of the world to the rich 
culture and heritage we have in Malaysia.”  
 
The awards wrapped up a great show for Malaysia and the 56 local organisations that made up 
the delegation at ITB 2015. During the trade show, the delegation had many appointments with 
trade visitors, major airlines, partners, media, and decision makers. 
  
Tourism Malaysia also held an international press conference, a networking reception as well as 
the launching of Malaysia’s travel channel GOASEAN featuring tourism highlights of the ASEAN 
member states. The unique GOASEAN initiative, mooted by the Prime Minister of Malaysia, YAB 
Dato’ Sri Mohd Najib Tun Abdul Razak as the Chairman of ASEAN himself, is part of a joint ASEAN 
promotional campaign  
  
ITB Berlin, held from 4 to 8 March 2015, is the world's leading travel trade show connecting 
tourism buyers with destinations from around the globe. This year's show brought together 
100,000 visitors and involved over 10,000 exhibitors from 190 countries showcasing their travel 
experiences, reflecting how intensely competitive the global travel industry is today. 
 
Pictures and captions 
 
GoASEAN.JPG: 
 
The GOASEAN travel channel initiative was successfully launched at Malaysia Pavilion attended by 
8 other ASEAN countries (except Brunei). Below are the names of the ASEAN NTOs 
representatives according to the pic attached. 
 
From left to right, representatives from: 
 
1. Vietnam : H.E Le Dinh Chien, Secretary General , Vietnam Society of Travel Agents 2. Singapore : 
H.E Lawrence Leong, Assistant Chief Executive, Singapore Tourism Board 3. Myanmar : H.E U Htay 
Aung, Union Minister, Ministry of Hotels and Tourisms 4. Cambodia : H.E So Mara, Deputy 
Minister of Tourism 5. Malaysia : Datuk Dr. Ong Hong Peng, Secretary General of Tourism and 
Culture 6. Indonesia : H.E Esthy Reko Astuty, Director General of Tourism Marketing, Ministry of 
Tourism Indonesia 7. Laos : H.E Saly Phimphinith, Director General, Tourism Marketing 
Department 8. The Philippines : H.E Benito Bengzon, Undersecretary, Tourism Development 
Sector 9. Thailand : H.E Tirasan Iczz Sahatsapas, Executive Director Europe, Africa & Middle East 
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Award.JPG: 
 
Dato’ Dr. Ong Hong Peng, Secretary General of Ministry of Tourism & Culture Malaysia (middle) 
and Dato’ Mirza Mohammad Taiyab, Director General of Tourism Malaysia, accept the Most 
Innovative Chapter Award by Pacific Asia Travel Association (PATA) from PATA Chief Executive 
Officer, Mario Hardy. 
 
For more information, please contact Ms. Ednie Rahma Ab. Rahim, Tourism Officer, International 
Promotion Division (America/Europe/Oceania), Tourism Malaysia at +603-8891 8373 or email 
ednierahma@tourism.gov.my. 

ENDS 
 
For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre 
of Tourism Malaysia’s website at http://www.tourismmalaysia.gov.my/ 
 
MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism & 
Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its 
inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international 
tourism scene. In 2013, Malaysia registered 25.7 million tourist arrivals and RM65.4 billion in receipts, making tourism 
its second largest foreign exchange earner and the sixth highest contributor to its Gross National Income (GNI).  
 
Malaysia celebrated its fourth VISIT MALAYSIA YEAR (VMY) in 2014 with the theme “Celebrating 1Malaysia Truly 
Asia”. The promotion of the country continues with the MALAYSIA YEAR OF FESTIVALS (MyFEST) campaign in 2015 
with the theme “Endless Celebrations” emphasising the various festivals celebrated by its multicultural society. Both 
campaigns are key drivers towards achieving the country’s target of 36 million tourist arrivals and RM168 billion in 
receipts by 2020, as outlined in the Tourism NKEA (National Key Economic Area).      
 
Through the Tourism NKEA, collaborative efforts between the Ministry of Tourism and Culture, other Government 
agencies and the private sector have been enhanced to help secure Malaysia’s position as a leading tourist 
destination. The targets set under the Tourism NKEA will be achieved through the implementation of twelve Entry 
Point Projects (EPPs) clustered under five themes: Affordable Luxury; Nature Adventure; Family Fun; Events, 
Entertainment, Spa and Sports; and Business Tourism.    
 
Press contact: 
Media & Publicity Unit: 
Azizah Aziz (Ms), Senior Deputy Director, Communications & Publicity Division 
Tel: +603-8891 8752 
Email: azizahaziz@tourism.gov.my 
 
Editorial Unit: 
Anis Rozalina Ramli (Ms), Senior Editor, Communications & Publicity Division 
Tel: +603-8891 8759 
Email: anisramli@tourism.gov.my 
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